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OUR SPONSORS

TESTIMONIALS
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0 as these two. [he Beyond the Stroke Magazine will be a HUGE
1q the art community needs and I'm sure they're going to make all of us proud. Keep up the great work!”
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"At Making A Change, Inc. we aid youths in the development of their art. Beyond the Stroke Magazine is the perfect project to not only
~ C inspire the youths but motivate them to use their art for greater and beyond!”
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READER’S PROFILE

DID YOU KNOW?

The arts are an economic force in the United States:
95,000 nonprofit art organizations and 8,000 more arts
pusinesses, 2.1 million artists active in the workforce, plus
5153 billion in consumer spending.

Arts attendance remains fluid:

In 2071, 33 percent of the adult population attended a live
performing arts event, up from 32 percent in 2010-notable
as this is only the second increase since 2003 (when 40
percent attended a live performing arts event). Art museum
attendance held steady with 13 percent of the population
attending at least once (down from 15.5 percent in 2003).
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Arts employment remained strong:
A variety of [abor market indicators show relatively steady
levels of arts-related employment, especially when
compared to labor market difficulties facing all sectors of
the economy.
- [here was an increase of 8 percent in the number of working
artists from 1996 to 2011 (1.99 to 2.15 million). Artists have
remained a steady 1.5 percent of the total civilian workforce.

- The self-employed “artists-entrepreneur”-active as poet. painter, A L L CO I-O R
musician, dancer, actor, and other artistic disciplines- has grown in o /
number 10 out 11 years between 2000 and 2011 (509,000 to PU BI_‘ C A-H O N A
730,000). B

lotal charitable giving and overall employment help explain
the health of the arts sector. For the 10-year period

between 2002 and 2071, two economic forces were FO I_ I_OW U S 0 N

pellwethers for the arts over the long term (1) total private

giving to all charities, and (2) the total number of workers SO(IAL M E D I A!

in all occupations. People who are working, and those who
are more confident in their job prospects, have more @BeyondThEStro ke

discretionary income to engage in the arts both personally
as consumers and as donors. [hus, the increases in
employment and in all overall levels of charitable giving in
2012 and 2013 are promising signs for the arts.
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Source: National Arts Index 2013, Americans for the Arts, 2013.
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SIZING, PRICE PACKAGES & AD SPECIFICATION
SIZING ___PRICEPACKAGES

Width He|ght 1 Issue 3 |ssues 6 Issues X 117; saddle stitched; 60-Ib. self-cover gloss

stock.

*Full Page 11.25” $1.000 $850 $700 Ads/Content: \We reserve the right to edit or
reject material which may be deemed
*Half Page " 1 unsuitable for our publication including the
(Vertical) 4.125 10.75 3525 3425 5350 design of customer/agency provided ads. Ads
*Half Page i i should be simple with strong graphics and a
Horzmtg\ 10.75 4125 9525 %425 5350 imited amount of copy. Camera-ready ads that
x ” ” do not conform to this style will be returned to
Qu\?grtﬁzaPlage 3.875 11.25 5260 3213 3175 the customer/agency for correction. The
- ; nublisher has the sole discretion to reject ads
3.875 5.125 $220 $173 5135 ased on quality of design, size-related issues,
FixthPage and suitability for this publication.
(Vertical) 2411 1.5 2170 2142 2117 Ad Design: We are happy to provide this
- L Z service. Clients must approve all text, logos
AnEape 25417 .12 2130 >104 and/or photography to be used in thead that
. /" 1 Wwe create. Ads created by Beyond the Stroke
Full Spread 22.50 >1,825 21,525 21,225 Magazine will add a $55 dollar fee to your total
*[nci der.
nsde Front 11.25" $2,000 | $1,700 | $1,400 =
| 'ZveBr k Digital Ad Specs: All provided ads must be a
*Inside Bac /" L ndf, jpeq, oreps and at least 300ppi with all
. 2,000 1,700 1,400 fonts are embedded or outlined to prevent font
. problems (we cannot accept .indd, .qrk, .pub,
2/0px 210px >210 .dog, etc). Please builc —mtheapaopnate bleed
*MUST bleed (required for full and half page ads). Do not

AD SPECIFICATIONS e poge s oyoudacamer.

other page marks to your document.

Make Good Policy Errors in ads must be

reported within 2 weeks of publication. At that

time, any errors on the part of Focus Magazine

Will be considered for a make-good by the

pu blisher. Beyond the Stroke Magazine is not -
esponsible for errors overlooked by advertisers

Full Spread Full Page Half Page V Half Page Hagt®™ aﬁer an ad has been approved.
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1. PAYMENT:

Payment must be includec

TERMS OF ADVERTISING

when the

Magazine shall have the right to determine the

ad is placed for first-time advertisers. Billable classification of any advertising copy submitted.
accounts after the first run will be billed monthly
with payment due upon receipt of the invoice. If 4. ERRORS AND OMISSIONS: Beyond the
payment is not made as herein provided, Beyond the ~ Stroke Magazine will not be responsible for
Stroke Magazine may, at its option, terminate this eITors Or omissions except to the extent of the
contract forth with. In the event of non-payment of cost of the first insertion and then only to the
any invoice, the company, firm or person executing extent of a make-good publication for that
this contract agrees to pay interest at the rate of ten nortion of the advertisement rendered valueless
nercent (10%) per annum (or at the maximum y such error. Such allowance or adjustment
nermissible rate, if less than 10%) on the unpaic shall not be made if the error is not material or
nalance, beginning 30 days after the date of the was the fault of the advertiser. Any claim for
invoice, and further agrees to pay all costs of adjustment must be presented in either digital
collection including reasonable attorney fees. All or physical writing to the Magazine publisher
pillings are gross. Credit may be established with within ten business days of ad publication.
prepayment of the first two advertisements placed. Beyond the Stroke Magazine will not be
Advertisers will then be billed per issue for eacr responsible for errors overlooked by the
insertion covered by this contract with payment due advertiser after an ad has been proofed and
Upon receipt of invoice. approved.
2. NON-ASSIGNABILITY: This contract coversonly 5. CANCELLATION OR TERMINATION:
bona fide advertising relating to the reqular business — Advertising contracts will be effective the date
of the advertiser, and may not be transferred or signed by advertiser. No rebates will be issued
assigned, in whole or in part, for additional contract space or term used. If
to another advertiser. during the period covered by this contract, the
full amount of space contracted for is not used,
3. ADVERTISING COPY: Beyond the Stroke or if this contract is terminated because of a
Magazme ESErVes the right to reject or edit any preach thereof by the advertiser, then the
aduertising copy submitted for publication. This right ~ advertiser shall be“short rated™ and shall pay for
extends to the actual design of the ad. At Beyond the ~ the space actually used at the rates set forth on
Stoke MagazmeSOI heword “Advertisement” the rate card of Focus Magazine. Cancellations
_may beinserted above or below any advertisement. are not accepted afterspace closing date anc
' AH lnstrucnonsto Focus Ma ine tnfé*ro must beln writing within 30 days of this
nent: ng. In the case deadline. Losso redit due to account
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